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campaign complements the  many Bus Stop Bible Studies  we 

continue to post inside transit vehicles. 

The public is invited to visit the new www.answerme.ca 

website (check it out for yourself) for Bible-based answers to 

these questions and interact in a free-flowing dialogue 

(blogging). Text messaging and a mobile website www.jc1.ca 

have been set up to cater to the tech-savvy youth.   

Bus Stop Bible Studies is grateful to some very enthusiastic 

Centennial College Students for contributing their thought 

provoking questions and all the volunteers who have 

contributed to ôthe answersõ on the www.answerme.ca 

website. 

It is the ministryõs prayer that this campaign will result in a 

great deal of enthusiastic ôGod conversationsõ around the 

water cooler and ôcross-pollinationõ for partnering churches.   
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The Mission of Bus Stop Bible 
Studies is to present the Word 
of God to the general public, in 
the form of Bible studies, using 
advertising panels inside buses, 
LRTĖs (Light Rapid Transit), 
subway cars, and similar 
mediums. Bus Stop Bible 
Studies will present God's Word 
in a clear and concise manner, 
challenging the reader to think 
about what they have read by 
posing thoughtful, searching 
questions and comments.  

Above is an example of a standard Bus Stop Bible Study which can be posted inside or on the back of public 
transit vehicles.  An interior panel measures 35ó wide by 11ó high.  An exterior panel measures 70ó wide by 21ó 

high.  A customised standard interior panel can be sponsored from just $55 for 12-weeks.   

Introducing a bold new look for Bus Stop Bible Studies!  

The design of the ôstudiesõ is changing (but not the messagesñ

theyõre still the Word of God).  We have been listening to the 

feedback from transit riders, especially from the younger 

generation and all  new sponsored studies will be displayed using  

attention grabbing graphics as illustrated above.   

Alongside the introduction of the new look is the launch of 

the Get the Word Out! campaign, a high-profile program 

specifically designed to engage the public and get them thinking 

about their relationship with God.  The Get the Word Out! 

campaign commences March 18th, 2010. Bus Stop Bible 

Studies is posting 40 panels on the sides of Toronto's 

downtown streetcars displaying 20 different ôGod questionsõ.  

The campaign will then rotate the displays through all eight 

TTC bus zones, 4-weeks in each zone, ending in November 

2010.  This means that 99.9% of all Torontonians (and many 

visitors) will get to see these displays this year.  This 


